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Scientific Games has extended its long-term license 

agreement with Hasbro and Hasbro International for 

the exclusive use of MONOPOLY and more than 15 

other iconic game brands. 

According to press materials, the new extended 

agreement runs through 2025 and enables Scientific 

Games to use MONOPOLY branded content, and games 

based on many of Hasbro’s iconic and extensive line of 

household favorites such as GAME OF LIFE, 

BATTLESHIP, CLUE, OUIJA and YAHTZEE globally, 

and SCRABBLE in the U.S. and Canada. The terms 

allow these gaming brands to be used for slots, sys-

tems, online digital gaming, lottery, social casino and 

eTables, and expand the usage rights to include table 

games. The agreement also extends the highly success-

ful licensing deal which is one of the broadest, most robust third-

party licensing agreements in the gaming industry.

“Since 1998, Scientific Games has worked collaboratively with 

Hasbro in using the MONOPOLY brand as a pillar for innovation, 

leveraging its popularity to become one of the industry’s top game 

brands,” said Barry Cottle, president and CEO of Scientific Games. 

“This new agreement signifies the strength of a great collaboration 

and celebrates the global endearment of the MONOPOLY brand as 

a leading slot brand and the top-selling licensed brand 

for lottery tickets. The agreement grants us the privilege 

of extending and expanding the scope of the licensing 

into a wide range of new products and play styles. We’re 

excited to continue working with Hasbro to take 

MONOPOLY to the next level in gaming.”

MONOPOLY continues to be one of the most popular 

brands in gaming, lottery and social gaming. There are 

MONOPOLY games in hundreds of casinos worldwide 

and players also enjoy the game on the go with SG Social 

app, MONOPOLY Slots. MONOPOLY Slots has more than 

2.2 million players who have played more than 750 mil-

lion minutes, or 6 billion spins.

“For more than 90 years, Hasbro has been committed 

to building play experiences that consumers trust,” said 

Mark Blecher, senior vice president of corporate strategy and busi-

ness affairs at Hasbro. “Our long-standing licensing partnership 

with Scientific Games has been a great way for Hasbro to enable 

our consumers to enjoy MONOPOLY experiences through lotter-

ies, casinos, online, at retail and now at table games across the 

globe. We’re proud that our iconic brands have served as a catalyst 

for gaming innovation and look forward to our enhanced partner-

ship with Scientific Games.”
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British Columbia Lottery to 
deploy Everi’s TournEvent System
The British Columbia Lottery Corporation (BCLC) recently 

approved Everi Holding’s award-winning TournEvent slot tour-

nament system for deployment at all casino properties in the 

province. 

The first TournEvent systems and related electronic gam-

ing machines were shipped to 11 BCLC properties in last 

month for installation, according to a press release. Systems 

and gaming devices are expected to ship to the remaining 24 

properties during the first half of 2019.

“We appreciate the BCLC’s extensive review and approv-

al of our TournEvent system among a competitive field,” said 

Ed Peters, executive vice president, sales and marketing, at 

Everi. “As British Columbia’s slot tournament system provid-

er of choice, Everi is excited to deploy TournEvent in casinos 

across the province as we continue to grow our games busi-

ness in Canada. We believe agency approval is a testament 

to our innovative, easy-to-use platform. We look forward to 

bringing TournEvent to British Columbia as we partner with 

the province’s casinos to offer the industry’s leading slot 

tournament solution which heightens operators’ marketing 

efforts and brings fun and excitement to their floors.”

Aristocrat opens new Nevada 
campus
Aristocrat Technologies was 

joined by a delegation of local, 

state and international dignitar-

ies in December to cut the rib-

bon at the company’s new two-

building campus in the Las 

Vegas neighborhood Summerlin. 

Participating in the ceremony 

were Aristocrat Leisure Limited 

Chairman Ian Blackburne, 

Aristocrat Leisure Limited CEO 

Trevor Croker, Managing Director of the Americas Matt Wilson and 

Kevin T. Orrock, president, Summerlin, The Howard Hughes Corporation.

The ceremony was attended by hundreds of Aristocrat employees, 

who hosted a warm clothing drive benefitting the Las Vegas Rescue 

Mission as part of the celebration. Additionally, Croker dedicated the 

campus’ outdoor park to Blackburne, who will soon be retiring from the 

Aristocrat board, naming it Blackburne Park.

The new campus, located at 10200 Aristocrat Way, consists of two 

three-story, tilt-up concrete structures of approximately 90,000 square 

feet each, delivering a total floor space of approximately 180,000 

square feet. The size of the campus allows the company to bring most 

of its 1,100 Las Vegas-based employees together at one site, while 

also allowing space for additional hiring.

The building shell and interiors reportedly use environmentally 

friendly materials. An open floor plan allows for enhanced collabora-

tion, and a state-of-the-art showroom features more than 100 of the 

company’s newest slot games. The campus features many employee-

friendly amenities such as sit-stand desks, ergonomically designed 

chairs, gym, meditation room, café, onsite barista, pantries on each 

floor, game room, bike path and large outdoor patio/park.


