
BMM NAMES REYES SVP OF
BUSINESS DEVELOPMENT

International gaming
testing company BMM

Testlabs announced the
appointment of Robert
Reyes to the position of
senior vice president of
business development.

Reyes will lead sup-
plier business develop-
ment and sales, focusing
on expanding BMM’s existing relationships with
gaming suppliers, as well as developing new op-
portunities for compliance testing and technical
consultancy.

Reyes brings more than 16 years of business
development and sales experience to BMM. For
the past two years, he served as vice president of
sales at RES Exhibits. Before that, he served three
years as senior vice president of sales, North
America for Ortiz Gaming, and served six years
with Gaming Laboratories International, respon-
sible for business development and management. 
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CHAUDHURI
JOINS LAW
FIRM, BECOMES
AMBASSADOR
FOR TRIBE

Jonodev Chaudhuri, for-
mer chairman of the Na-

tional Indian Gaming
Commission, will stay busy once he steps down,
taking on two important new roles. 

Chaudhuri has been hired to head an Indian
law and policy group by the national law firm
Quarles & Brady LLP. 

“While I will dearly miss my incredible team at
the NIGC and the important work we performed
on behalf of Indian Country, I’m thrilled to be
joining another incredible team at Quarles &
Brady, a firm whose philosophy, resources and tal-
ented attorneys make it perfectly poised to pro-
foundly impact the landscape of Indian Country in
the years ahead,” Chaudhuri said in a news release.

Chaudhuri joined the NIGC in September
2013, first as its vice chair. He was later nominated
to serve as chairman by former President Barack
Obama and confirmed by the Senate in 2015.

NIGC Vice Chair Kathryn Isom-Clause will
take over as interim chairwoman on May 16. She is
a citizen of the Pueblo of Taos and has worked at
the agency since March 2016.

In addition, the Muscogee (Creek) Nation has
named citizen Chaudhuri as the ambassador for
the nation. The MCN ambassador will strengthen
the nation’s sovereignty and allow for a sustained
MCN presence in Washington, D.C.

The ambassador position was created to up-
hold the historic sovereign-to-sovereign relation-
ship between MCN and the U.S. The ambassador
will take part in federal executive and congressional
discussions that affect MCN interests. It is difficult
for MCN leadership to attend many of the meet-
ings at the U.S. Capitol while still attending to the
day-to-day operations of the nation.

“Now, more than ever, it is very important for
us to have a voice in D.C. The nation needed an
official on-site advocate,” MCN Principal Chief
James Floyd said.

FELDMAN JOINS UNLV IGI IN 
RESPONSIBLE GAMING ROLE

Alan Feldman, who spent 29 years as a senior
executive with MGM Resorts International

and Mirage Resorts, recently joined International
Gaming Institute (IGI) at the University of Ne-

vada, Las Vegas as a Distin-
guished Fellow in Responsible
Gaming. Feldman, whose ap-
pointment began May 1, will
lead IGI’s responsible gaming
efforts, including further de-
veloping programs and poli-
cies to advance knowledge
and capabilities within the in-
dustry and regulatory community. 

This fellowship will support IGI’s mission of
promoting international best practices in responsible
gaming at a time when integrated resorts are enter-
ing more jurisdictions than ever. IGI actively con-
ducts responsible gaming research and related
training programs, including a report and related
work that led to the approval of integrated resorts in
Japan.

Prior to his recent departure from MGM, Feld-
man spearheaded the launch of GameSense—an in-
novative, player-focused national responsible
gambling program that encourages players to adopt
behaviors and attitudes that can reduce the risk of
developing gambling disorders.

Feldman continues to advise MGM on its ongo-
ing efforts to improve the planning, development
and implementation of responsible gaming policies
and programs.

SCIENTIFIC
GAMES NAMES
MARKETING SVP

Scientific Games Corpo-
ration announced the

appointment of Steven
Stamstad as senior vice presi-
dent of marketing and com-
munications, reporting directly to President and
Chief Executive Officer Barry Cottle. Stamstad has
more than 25 years of global marketing experience
and an impressive track record driving growth and
transforming businesses in the online retail market-
place, mobile gaming, entertainment and sports in-
dustries.

According to a company press release, Stamstad
“will be responsible for elevating Scientific Games’
global leadership, increasing engagement with the
company’s key stakeholders across gaming, lottery
and sports and instituting data-driven, marketing
best practices to drive results.”

Stamstad will leverage his marketing and com-
munication expertise to drive new products, build
brand franchises and expand innovation across Sci-
entific Games’ portfolio of omni-channel products.
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